HIGHER   NEEDS
even the reimbursement provided for in Miss Wilkinson's
Bffl.
Perhaps more conducive even than instalment-buying to
a fuller civilisation was publicity, whose ramifications were
constantly being extended. Large numbers of copy-writers
were engaged in devising new slogans likely to increase the
sale of particular commodities; artists devoted their talents
to the same purpose, and it was possible to earn a guinea
or so just for lending an anonymous radiant countenance
to a display advertisement. Celebrities were able to aug-
ment their incomes by publicly acknowledging their taste
in face-cream or in cigarettes; science, learning and art, all
were utilised in the great task of persuading the public to
eat more, drink more, smoke more, wear more, consume
more. Bread, whose popularity might have been thought
assured, was worth a campaign; milk had its advocates, and
six athletic girls performed gymnastic feats at seaside resorts
in the expectation of thereby stimulating the consumption
of potatoes. How misfortunes like constipation or body-
odour might be overcome, was delicately explained; and
pictorial representations of the advantages of correcting
night-starvation and other ills, impressed many.
Nor was all this effort without its idealistic side. As
MacDonald put it in his speech at the opening of an
Advertising Convention: 'Your advertisements should ap-
peal to the public, not merely for the satisfaction of what
you might call the lower appetites, but you should endea-
vour to make the public buy with some kind of idealism,
to awaken some of the higher needs of the human body,
the human mind, and the human soul.' The higher needs
of the human body, the human mind and the human soul,
were duly awakened. A Recall to Religion, initiated by
the Archbishop of Canterbury, was recommended to the
public by a picture of a well-dressed man seated at a desk,
with telephone and other office appurtenances before him,
and looking up wistfully at a window through which came
a shaft of light, this, presumably, symbolising his impend-
ing conversion. Among other higher needs publicised
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